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BIZART’S STORY

BizArt is a premier integrated marketing and event agency dedicated to bridging
the gap between international brands and the vibrant markets of Macau, Hong
Kong, and Mainland China. We specialize in unlocking cross-border opportunities
for the tourism, hospitality, and luxury sectors.

Unlike traditional agencies, we offer a true 'one-stop' solution by combining high-
level strategic consultation with robust execution capabilities. Through our
exclusive strategic alliance with premier production facilities in Zhuhai and
Mainland China, we ensure the same strict quality control and cost efficiency as
an owned factory, but with greater scalability.

Our Mission: To act as the essential two-way bridge: empowering International
brands to thrive in Asia, and propelling Asian brands onto the global stage.




ANITA FU -
MANAGING DIRECTOR
& FOUNDER

e Anita Fu is a distinguished marketing strategist and seasoned hotelier with over 20 years of
integrated experience in the luxury hospitality and events sectors. Her career spans diverse
industries across the UK, Hong Kong, and Macau.

* Prior to founding BizArt, Anita served as the Assistant Vice President of Destination Marketing
for Sands China (13 years), where she played a pivotal role in the pre-opening and marketing
of The Venetian, Sheraton, and Parisian Macao. Combined with almost 10 years of previous
experience in retail and corporate marketing, she brings a holistic perspective to brand
building.

e Anita established BizArt with a clear vision: to provide international brands with the insider
expertise required to navigate the complex China and Greater Bay Area markets. Leveraging
her deep network of media, government, and industry stakeholders, she leads BizArt in
delivering data-driven marketing campaigns and world-class event experiences.




THE BIZART ADVANTAGE

Pillar 1: Cross-Border Infrastructure & Cost Control

One-Stop Solution: We own our production factory in Zhuhai and
operate offices in Macau, Hong Kong, and China. This allows us to
bypass middlemen, ensuring strict quality control and significant cost
efficiency for your projects

Regional Agility: Our team seamlessly navigates the logistical and
regulatory differences between the SARs and Mainland China.

Pillar 2: Strategic Localization

Cultural Bridge: We don't just translate; we localize. We possess Bi-
Directional Fluency. We adapt international messaging for Chinese
audiences, and polish Chinese brand narratives for Western
consumption, ensuring nothing is lost in translation.

Digital Ecosystem Experts: From WeChat to Little Red Book, we
navigate the unique digital landscape of China to maximize your brand's
reach.

Pillar 3: Proven Track Record

Trusted by Giants: Our portfolio includes collaborations with global IPs
like the NBA, and major integrated resorts like Sands China and MGM.
End-to-End Execution: From creative ideation to on-site safety and risk
management, we handle every detail.



OUR INTEGRATED GLOBAL CAPABILITIES

SEAMLESS EXECUTION ACROSS BORDERS: FROM GREATER BAY AREA TO THE WORLD

1. Performance

Marketing & Sales

Strategy

4. Production, 2. Event Consultancy &

Fabrication & Logistics

3. Creative, Design and

Content

Management




OUR INTEGRATED GLOBAL CAPABILITIES

Sales-Led Strategy: Market
Entry & Revenue Roadmap, Retail & Traffic Acquisition

Lead Generation & Retail Footfall Drivers, POS

Customer Acquisition, Sales (Point of Sale) Marketing,

Funnel Optimisation, B2B & Partnerships for Direct Sales
B2C Conversion Strategy

1. Integrated Marketing & Brand Strategy
Driving growth through online and offline channels.

Conversion-Driven Digital:

Performance: Programmatic Performance Media Buying,
Advertising, Influencer (KOL) SEOQ/SEM for High-Intent

Marketing, Data Analysis. Traffic, Social Commerce
(Converting Followers to

Buyers on Red/Douyin)




OUR INTEGRATED GLOBAL CAPABILITIES

Creative Ideation & Performance & Entertainment:

Storytelling: Strategic Entertainment
Curation (matching acts to
themes), Global & Local Talent
Sourcing, Choreography,
Costume Design & Artistic
Direction.

Bespoke Theme Development,

Immersive Narrative Design,
"Wow-Factor" Concept Creation,
Brand Story Integration.

2. Event Consultancy & Management
From strategic & creative ideation to flawless execution.

Event Types:

Themed Gala Dinners, Global
Roadshows, Corporate
Conferences, Product Launches,
Cultural Festivals & Hybrid
Experiences.

Operations & Tech:
End-to-End Execution, Show

Calling, Rundown Management,
VIP Protocol, 020 Integration &
Interactive Zones.




OUR INTEGRATED GLOBAL CAPABILITIES

Graphic Design: Merchandise Creative:
Key Visual (KV) Bespoke Corporate Gift

Development, Marketing Design, Premium Packaging
Collaterals (Print/Digital), Aesthetics, Production
UI/UX Design. Design.

3. Creative, Desigh & Content
Visual storytelling for digital, print, and physical assets.

Localization:

Content Production: Transcreation & Copywriting

Video Production, Motion (English,

Graphics, Photography, Traditional/Simplified
Scriptwriting. Chinese, and other
languages).




OUR INTEGRATED GLOBAL CAPABILITIES

Fabrication:
Custom Exhibition Booths, AV & Lighting:
Stage Construction, Professional Audio-Visual

Woodwork & Metalwork systems, LED Walls, Lighting
(via Strategic Partner Design.
Network).

4. Production, Fabrication & Logistics
High-quality infrastructure delivered locally and globally.

Logistics: Compliance:

International Freight, Safety & Fire Regulation
Customs Clearance, On-site Management (Mainland
Build-up & Dismantling. China, Macau, USA, SEA).




THE GROWTH FRAMEWORK:
OUR APPROACH TO SALES GROWTH

Attract (Traffic): Engage (Trust): Convert (Sales):

Precision targeting Using ‘Performance Optimising the ‘Call
via Media buy, SEO, Branding’ and to Action’ (online or

and PR to bring high- localized content to offline) to turn
qguality potential build immediate engagement into
customers. trust and desire. revenue.




GOVERNMENT SUBSIDY & INCENTIVE SUPPORT

Maximizing Your Budget through Expert Grant Application Management

Macau and Hengqin offer various financial incentive schemes (such as IPIM’s "Convention & Exhibition Financial
Support Programme") to attract international events. However, navigating the application criteria and
documentation can be complex.

How BizArt Adds Value:
 We act as your local consultant to assess eligibility and manage the application process for government subsidies and

incentives.

* Eligibility Assessment: We review your event scale, duration, and industry to identify applicable funding schemes in
Macau (IPIM) and Hengqgin ("One Event, Two Places").

 Documentation Management: We handle the preparation of required proposals, budget forecasts, and local vendor
guotations required by government bureaus.

* Liaison & Reporting: We serve as the direct communication bridge with government representatives, ensuring all post-
event reports and audits are submitted correctly to secure the funding.

Note: Successful application is subject to final approval by the relevant government authorities.
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Our Regional Project Team

A powerful collective of creative thinkers, strategists, and operations specialists
with deep international experience across Asia and the West.

Account Director —
Founder of BizArt (Anita Fu)

AN S Project Team Creative Team Production Team
Team
Senior Digital Strategy Project Ml\/?:r?(ZE:]; Event & BrandCI\r/IeaJE\ilrgo':']zilrpa;frand Production
Consultant Manager
Content & Data Analyst Venue Creative Team - Audio Production
Creative Director & Stage Sta_ ©
Technical

Consultant




MARKETING,

EVENT PLANNING,
MANAGEMENT & OPERATIONS
ACCOUNT SERVICING TEAM

« ACCOUNT SERVICING

- EVENT IDEA GENERATION

- BRAND MARKETING, EVENT MARKETING, PR, DISTRIBUTION, RESOURCES ALLOCATION,
STAKEHOLDER COLLABORATION & RSVP STRATEGIES

- EVENT MANAGEMENT & OPERATION
 QUALITY MANAGEMENT MEETING EVENT TIMELINE
« CONTENT & COPYWRITING

- RESEARCH & DATA ANALYSIS



E_n
R =0:

/RI

INTERNATIONAL

)

PROJECT MANAGEMENT

BizArt will be fully responsible and manage the below for our client:
* Handle the project independently

* Oversee and manage the process from planning, to creative, production, onsite installation, maintenance and dismantle with adequate manpower
assigned to support in each stage

* Ensure a seamless, professional management and proactive communication all the time among the related aspects

* Our experienced Project Manager will be the single contact person for our client on daily communication and operations. In addition, a full project
team will be supporting our project manager for event management, production and onsite support

* Monitor the overall timeline including event planning, creative, production, event operation and on-site support



ANITA FU

ACCOUNT DIRECTOR

Key Project Role: oversees the account and the project to ensure the project
team is delivering the service according to client’s project brief with high
quality of standard from design to planning through to execution. Provide
solution to overall project challenges and ensure that everything is happening
within timeline and as per planned

* Founder of BizArt International Limited

* Previously served as the Assistant Vice President of Destination Marketing
for one of Asia’s largest integrated resorts, Sands China (home to 7 hotels
and 12,000 rooms)

* Nearly two decades of experience in sales and marketing in the UK, Hong
Kong and Macau

* Has pre-opened and marketed three of the largest hotels in the world: The
Venetian Macao, Sheraton Grand Macao and The Parisian Macao

 Has launched and organised a slew of successful integrated marketing
campaigns and events such as hotel room sales campaigns, global
roadshows & events, retail campaigns and MICE marketing strategies to
help boost Macau’s events industry

* Has organised events and roadshows in China, HK, Macao, Taiwan China,
Japan, Korea, Indonesia, Singapore, India and the State.




DIGITAL AND STRATEGY TEAM

 DATA-DRIVEN. TECH-ENABLED. RESULTS-ORIENTED

« BUILDING THE DIGITAL INFRASTRUCTURE THAT CONNECTS INTERNATIONAL BRANDS TO ASIAN AUDIENCES



DRIVING REVENUE THROUGH R

DIGITAL INTELLIGENCE

Our Digital & Strategy division goes beyond standard social media management. Led by our senior technical consultant, we engineer the digital
infrastructure your brand needs to thrive in the complex Asian digital landscape. We combine high-level IT architecture with creative content
strategies to deliver measurable ROI.

* Digital Infrastructure & Development: Development of Websites, WeChat Mini-programs, and H5 landing pages. We build secure, scalable digital
assets that integrate seamlessly with your sales channels (OTA platforms, booking engines).

* Conversion Rate Optimisation: We don’t just drive traffic; we optimize the user journey to turn visitors into paying customers, utilizing data to refine
sales funnels in real-time.

* Performance Marketing & Data Analytics: Precision targeting through SEO (Search Engine Optimization), SEM, and programmatic advertising. We
analyze user data to optimize campaigns in real-time, ensuring every marketing dollar creates impact.

e Social Ecosystems & Community Management: Strategic operation of Chinese platforms (WeChat, Little Red Book, Douyin) and Global channels. We
focus on "Community Growth" —turning passive followers into active brand advocates through responsive engagement.

* Al & Marketing Automation: Leveraging the latest Al tools for content generation, customer service automation, and workflow efficiency to keep
your brand ahead of the curve.



FRANKY IP

SENIOR DIGITAL STRATEGY CONSULTANT

Key Project Role: Franky leads the digital architecture for our clients, translating marketing goals into technical reality. He
oversees SEO strategy, performance marketing (Media Buy), and the integration of Al tools to maximize campaign ROI.

* 20+ Years of Tech-Marketing Expertise: A veteran with a solid background bridging Business Analysis, System Engineering, and e-Marketing. He specializes
in building robust digital ecosystems that drive traffic and lead generation.
* Al & Automation Expert: Specializes in modernizing marketing workflows through Al content generation, SEO optimization, and automated performance
analysis tools.
» Certified Technical Authority: Unlike traditional marketers, Franky holds elite technical certifications, ensuring strategies are technically sound and secure:
* |SACA Certified Information Systems Auditor (CISA)
e Microsoft Certified System Administrator
e Cisco Certified Internet & Networking Engineer
* Industry Leadership: Serves as the Vice-President of the ISACA Macau Chapter and President of the Macau InspireME Association, advising government
departments and incubation centers on digital growth.



DESIGN TEAM

« MARKETING CAMPAIGN & EVENT IDEA GENERATION
 CREATIVE CONCEPT DEVELOPMENT
 GRAPHIC DESIGN

- PRODUCTION DESIGN



DESIGN & ADAPTATION s L5

A design team is led by our Creative Director to support with all the design work for our client:
 Manage all the creative work relating to creative concept, design execution, collaterals adaptation for the decoration

* Ensure that all the briefed in creative materials in the agreed plan will be managed professional and work closely together with our Production team to
ensure that the quality of the materials are matching the approved design of the installation

* Ensure that all the design work required in the agreed plan is well executed

BizArt also appointed a Brand Creative Consultant for giving advice on brand direction for our projects.



JEFFREY IEONG

BRAND & CREATIVE CONSULTANT

Key Project Role: Jeffrey’s key role is to ensure that all the creative is on
brand according to client’s guideline and advise on solutions for different
creative challenges.

e Over 25 years of creative and marketing experience

* An experienced Creative Consultant, he has led teams of more than 100 local
graphic designers and content copywriters over the years.

 Has collaborated with international leading brands across various sectors,
crafting groundbreaking solutions that captivate audiences and propel business
success.




ANDY CHIANG

EVENT CONCEPT & VENUE DESIGN DIRECTOR

Key Project Role: Andy works together with our designer team to give art
direction on the creative of the booth from concept to execution and
production. He also ensures that the quality of the design is meeting the
standard of our client as per brief.

* Design degree awarded by St Martin Art College LONDON (UK)

 Has over 15 years of creative concept and design experience

 Has design experience in several industries: education, associations, NGOs,
hospitality, tourism, art & culture

 Has managed creative concepts from event ideas generation to execution for
more than 15 years across Asia




EVENT PRODUCTION TEAM

- EVENT PRODUCTION, ORGANISATION,
IMPLEMENTATION & EXECUTION

* INSTALLATION & DISMANTLE

* ON-SITE LOGISTIC AND OPERATION SUPPORT



PRODUCTION, SETUP & -
DISMANTLE ==

Our Event & Production Manager will be working closely with our Project Manager & our factory to ensure that all the below will be planned
and implemented seamlessly:

* Ensure that the production team will be in full support to complete the tasks according to schedule required
* Ensure that process of production in factory, approval, delivery, move in, setup and dismantle are fully done
* Full onsite support to ensure that if there are anything needed, our Event & Production Manager will be there to help

* Handle maintenance, repairing and other ad hoc incidents throughout the event period



MIKE LEE

PRODUCTION MANAGER

Key Project Role: Mike’s role is to manage the production, installation and
dismantle process of booth and collaterals printing etc. He will work
closely with our project manager, our design team and also our factory to
ensure the quality of the produced products are meeting client’s
expectation. He will also be onsite to ensure that both the installation and
dismantle are being taken care of as per standard. Meanwhile, Mike is
also responsible for onsite maintenance, repairing and AV control

* Over 20 years of event and production experience

* Participated in the opening of Macau Fisherman's Wharf

 Responsible for the coordination and execution of a number of large-scale
events, including but not limited to:

e 2019 Macau International Airport Christmas and New Year promotions

e 2016 Ultra Life Conference

e 2012 Ambassador's Dinner at Legendale Hotel Beijing

 The 10th Anniversary Dinner of Sin Meng Charity Associations

e 2011 Sin Meng Charity Associations - Sunshine Boys Closing Performance

e 2011 Macau Fisherman's Wharf International Culture and Food Festival
Opening Dinner




AUDIO PRODUCTION & STAGE
TECHNICAL TEAM

« AUDIO PRODUCTION, TECHNIAL COORDINATION & SOUND
DELIVERY

« STAGE SET UP, LIGHTING & TECHNICAL INTEGRATION

* ON-SITE CYNCHRONISATION & EXECUTION SUPPORT



NICK LEONG

AUDIO PRODUCTION & TECHNICAL
PROJECT CONSULTANT

Key Project Role: Nick Leong oversees audio production and technical
coordination across large-scale live events, concerts, exhibitions, and
ceremonies. He works closely with production, lighting, stage, and
technical teams to ensure seamless sound delivery, precise time
synchronization, and smooth on-site execution. His role bridges creative
intent and technical reality, maintaining high production standards under
complex, fast-paced environments.

With extensive hands-on experience across music festivals, international
expos, award ceremonies, and orchestral concerts, Leong provides reliable
technical leadership from pre-production planning through live show
execution.

Experience in planning, coordinating and implementing numbers of large-scale
events, including but not limited to:

e Studio City 10th Anniversary Fireworks Showcase

e Travis Scott — Circus Maximus Tour 2025 (Macao)

e ELLE Style Awards 2024 Macau

* Hennessy X NBA Pop-up Opening

* Vanessa da Mata Concert with the Macao Chinese Orchestra
 FMCC Charity Gala Dinner 2024-2025

» Studio City Heat Wave / Wave Fest 2024-2025

 HUSH Music Festival 2025

* Macao International Travel (Industry) Expo 2024

 BEYOND Expo 2025




BRANDS WE WORKED WITH
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EVENTS IN MACAU



MACAU NBA HOUSE

BROOKLYN NETS BRAND AMBASSADOR

Event Name:

Event Period:

Event Venue:

Strategic Highlights:

Role:

PLANNING & EXECUTION

NBA House — Brooklyn Nets Brand Experience

8 to 12 October 2025

Cotai Expo Hall at The Venetian Macao

The Challenge:

To introduce and amplify the Brooklyn Nets culture to a Macau

audience and drive fan engagement during the NBA exhibition.

Our Solution:

BizArt managed the full end-to-end operation, providing a trained
team of Brand Ambassadors to facilitate interactive fan

experiences and booth operations.

The Result:

Successfully engaged over 5,000 fans over 5 days

BizArt Brand Ambassador Team brought the energy daily to the

booth, ensuring memorable experience for every fan and guest.
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MACAU NBA HOUSE

BROOKLYN NETS BRAND AMBASSADOR
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PLANNING & EXECUTION




MACAU NBA HOUSE
BROOKLYN NETS BRAND AMBASSADOR
- PLANNING & EXECUTION
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YOU ARE CORDIALLY INVITED TO THE

BUSAN FAM GALA DINNER

MONDAY | 02/09/2024
COCKTAIL | 6PM - 7PM
DINNER | 7PM - 9:30PM
VISTA L2M, MGM COTAI

ATTIRE:
BUSINESS FORMAL

RSVP
Ms. Jessica Choi | (82) 10 8752 0878 or
jessicachoi@mgm.mo

Event Period:

Event Venue:

Strategic Highlights:

W

MGM MACAU & COTAI

KOREA FAM GALA DINNER 2024 &
JAPAN FAM GALA DINNER 2024

Event Name:

Korea Fam Gala Dinner 2024
&
Japan Fam Gala Dinner 2024

2/9/2024 & 15/10/2024

Vista at MGM Cotai

The Challenge: MGM needed to impress high-value VIPs from
Korea and Japan with a culturally relevant yet localized luxury
experience.

Our Solution: BizArt managed end-to-end production,
entertainment, and decor, ensuring a seamless fusion of
cultural elements.

The Result: Flawless execution of two high-profile gala
dinners strengthening MGM's relationship with key Asian
markets.

BizArt is responsible in managing the below:

Venue design and decoration

Venue design production, installation and dismantle
- Event planning, management and operation

- MC arrangement

- Entertainment planning and arrangement

- Onsite management



MGM MACAU & COTAI
KOREA FAM GALA DINNER 2024 &
JAPAN FAM GALA DINNER 2024




MGM MACAU & COTAI
KOREA FAM GALA DINNER 2024 &

JAPAN FAM GALA DINNER 2024




MGM MACAU & COTAI
KOREA FAM GALA DINNER 2024 &
JAPAN FAM GALA DINNER 2024




MGM MACAU & COTAI
KOREA FAM GALA DINNER 2024 &
JAPAN FAM GALA DINNER 2024




MGM MACAU & COTAI
KOREA FAM GALA DINNER 2024 &

JAPAN FAM GALA DINNER 2024
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THE 24t CBMC
ASIA PACIFIC CONVENTION

The 24t CBMC Asia Pacific Convention — Event Organisation (a 4-day 3 nights annual event for CBMC)

o

)

[

Event Name:

Event Period: 22-25 October 2024

Event Venue: Galaxy Macau

Attendees: 500+ Delegates from more than 20 Countries and regions including: China, Macau China, Hong Kong
China, Taiwan China, India, Singapore, Thailand, Malaysia, Philippines, Indonesia, Timor-Leste, USA,
Vietnam, Mongolia, Korea, Japan, Canada, Zimbabwe, Brunei, Cambodia, Nepal and Cameroon

Strategic The Challenge:

Highlights: To organize a large-scale annual convention for a prestigious international association, hosting over 500
business leaders from across Asia. A critical financial objective was to navigate the complex application
process to secure government funding support for the event.

Our Solution: BizArt provided a comprehensive "One-Stop" MICE solution:

® Subsidy Consultancy: Acted as the specialized consultant for the IPIM "Convention & Exhibition
Financial Support Programme." We managed the entire grant application lifecycle, from budget
forecasting to documentation, ensuring eligibility compliance.

®* End-to-End Management: Managed the full 4-day itinerary, including the Opening Ceremony,
Seminars, and Gala Dinner, ensuring seamless logistics for international delegates.

The Result: Funding Secured:

* Successfully helped the association secure the government subsidy, significantly optimizing their
event budget.

* Global Standard: Delivered a world-class convention experience that facilitated cross-border
networking, reinforcing Macau's status as a premier destination for international associations.

Role: Event planning, organisation, gifts arrangement, creative & content management and on-site operation

and management
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Event Name: "WAVES OF INFLUENCE: FOREIGN MATERIALITIES BY ELIZABETH BRIEL"

Event Period: 3 December 2025 — 4 February 2026

Event Venue: Taipa Village Art Space, Macau

Strategic The Challenge:

Highlights: To translate the intricate artistic vision of Elizabeth Briel’s paper
installations into a cohesive marketing visual identity. The goal was to
create a compelling aesthetic that resonates with both local art lovers
and international tourists, reinforcing Taipa Village’s position as a
leading cultural hub.

Our Solution:

BizArt served as the Lead Creative Partner. Our team conceptualized
and executed the Key Visual (KV) for the entire exhibition. We
extended this artistic direction across all communication event
materials—ensuring a unified and premium aesthetic experience.

The Result:

Successfully delivered a visually stunning exhibition environment that
amplified the artist's work. The project strengthened our partnership
with the cultural sector, demonstrating BizArt’s capability to support
Macau’s "Tourism + Art" diversification strategy through high-quality
creative solutions.

Role: Official Creative Partner




MARKETING
PROJECTS



SAM YAU CONSTRUCTION DIGITALIZED
SMART SITE SAFETY & BRANDING CAMPAIGN

Transforming Construction Safety
through Digital Innovation & Creative IP

Project Name: Digitalized Smart Construction Site Transformation

Project Period: September 2025 (From proposal & planning to execution in 6 weeks - design, production and installation in 3 weeks)

Locations: Lot 25 & Northeast Avenue Construction Sites, Macau

Strategic Highlights: The Challenge:

The client needed to urgently upgrade two major construction sites to meet "Smart Site" standards. The goal was to modernize the brand image and create a safer
environment for workers, but the timeline was extremely tight — requiring a full turnaround in just 3 weeks (design, production and installation).

Our Solution:

BizArt delivered a rapid, end-to-end "Smart Site" solution that integrated hardware with creative branding:

* Tech Infrastructure: Sourced and installed outdoor-grade digital screens and interactive kiosks at key touchpoints (Entrances, Rest Areas) to replace traditional paper
notices.

® Creative IP: Developed a custom safety mascot (e.g., "The Site Guardian") to make safety messaging more engaging and approachable.

* Content Strategy: Created a full suite of digital and offline assets, including safety banners, interactive games, and daily digital safety briefings.

The Result:

®* Rapid Execution: Successfully launched the full digital ecosystem across two sites within 3 weeks.
* Safety Engagement: Transformed the daily safety routine for workers through interactive digital engagement rather than passive reading.

®* Brand Elevation: Successfully positioned Sam Yau as a tech-forward leader for the safety standard.



SAM YAU CONSTRUCTION DIGITALIZED
SMART SITE SAFETY & BRANDING CAMPAIGN

Transforming Construction Safety
through Digital Innovation & Creative IP
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SAM YAU CONSTRUCTION DIGITALIZED
SMART SITE SAFETY & BRANDING CAMPAIGN

Transforming Construction Safety
through Digital Innovation & Creative IP
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SAM YAU CONSTRUCTION DIGITALIZED
SMART SITE SAFETY & BRANDING CAMPAIGN

Transforming Construction Safety
through Digital Innovation & Creative IP




SAM YAU CONSTRUCTION DIGITALIZED
SMART SITE SAFETY & BRANDING CAMPAIGN

Transforming Construction Safety
through Digital Innovation & Creative IP
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SAM YAU CONSTRUCTION DIGITALIZED
SMART SITE SAFETY & BRANDING CAMPAIGN

Transforming Construction Safety
through Digital Innovation & Creative IP
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Oxfam Hong Kong
Social Innovation Programme
Grant for Good

Period: 2023/2024/2025
Target Market: Hong Kong

NGO PROGRAMME
INTEGRATED MARKETING CAMPAIGN

*Marketing Consultation

*Branding and Logo Design & Development

*Marketing Content Development

*Online Campaigns: Google Search & Display Banner

*Offline Campaigns

*Social Media Campaigns

*Design of Promotional Publications and Advertisements

*Website Design & Development: https://grant4good.oxfam.org.hk/



https://grant4good.oxfam.org.hk/

NGO PROGRAMME
INTEGRATED MARKETING CAMPAIGN

The Challenge: To launch a social innovation program in Hong Kong and attract high-quality
applicants for poverty alleviation grants.

Our Solution: Developed a 360° integrated marketing plan, including branding, website
development, social media management, and offline event coordination.

The Result: Successfully launched the brand identity and achieved high engagement rates
across digital platforms, driving program applications.



NGO PROGRAMME
INTEGRATED MARKETING CAMPAIGN
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€ Oxfam Hong Kong $£iH © =
@us  Fobruary 27 -Q

[ IAS=RiE® (MaTER=]  —EERER! ]
[ Join Oxfam's Grant for Good Cohort 3 & Fight Poverty Together! ]

BRATAHAENHERED, SHBREERISHFNETNHRLE Y | ? RIES EEER
=] EEFTUSRARERKEAGORE! @9 O

RAETAFEAS RSN RESENME, NAEEREIGRIN, RER MEEHRE] 190TAER
REE FRES (REARYSEICRIBER). ESINEEIETE. B 8SIeRHiES
PARBESBaEHNEE, SAOFRRRTas!

T RN hEEmBERMEIRTR!
¢ ATHES? HERANGERNERISRETIEL, THRESHEEND

¢ 3ACHMNE: NEEING. ESMmE. PATERBAER.

¢ SASHEBRRETYS . RATRETEHRMAE, SELIEHAMENRE. ERREEELI
RERMEEERE.,

& YIENERBMNE/TIES © https://forms.office.com/r/c4td48cEqZh F
https://forms.office.com/r/HExcSjVIIG

& EEEERES: hitp://grantdgood.oxfam.org hk/tc/

AR [EFERE] (Oxfam Grant for Good)

SESEHARSTE, MR (RERAE] HNFREEIIREHHS, BBUEENEEER,
LIRERZINEE, @ACIEESSamEERsE, HeEs, (R EHe. ek Oxfam
Hong Kong $iE@ Facebook/Instagram, BEES LA,

B [MEsE=E]  (Oxfam Grant for Good)

HEsemialeFE, ME (MERREE] T BEEEEIRSAETD, EaEEnxmiEs,
LEERERIEE, 2ol EESTRARENESE, HRRE, (SR, BEL Oxlam
Hong Kang BIE® Facebeok/Instagram, IS RETHE,

Are you lnaking for suppart to expand the impact of your sacial prajects ar do you have an

inhovative praject idea te fight poverty and social exclusion= | 7 Look no further! Join 'Oxfam
Grant for Good' programme and bring your social innovation to life g5 !

Whether your poverty allewviation project is in the pratatype, start-ug, ar scaling-up phase, aur
programme provides unlimited funding“(enly applicable for start-up and scale-up projects),
customized training, consultancy service from experienced mantaors, and solution matching service
fram Cyberport, 5% (o

¥ Deadline Alert; applications are open until 7 April
« Learn maore: Jain Qur Business Clinic and Briefing Session|(j

HERF R

ST BEEL oAt
(eganises Dy Fundad by Stratagc Partner

) :’ﬁn“’
OXFAM | wiou

Hong Kong Poverty

& Brighng session on & March: learn about the programime, funding types, eligibility , and
application procedurnes.

& Business Clinic an 15 March: dive deaper inta what the pragramme offers, including insights
fram previous social innovatien programmes, application consultations, and a Q&8 session.

& Register Sessions; httpsy//forms.office.comyr/cdtddcEqzh &
https://forms. office.com/r/HExcSVIIG
& Apphication link: http:/fgrantdgood. oxfam.org.hle

About [Grant for Good]
Oafarn Hong Kong's Oxfam Grant for Good iz a sodial innovalion project taining and funding plan

g8
appainted by the SIF fund, Through Oxfam Hong Kong's poverty alleviation experience and co- Cub?ff 30[’ f
working with different industries, we can provide maore resources to support secial innovators to —

alleviate poverty.

HEEFEE LOxfamHongKong HIREMIRE #GrantforGood #G4G 3 EIE® 4SIEFund 4 EEENFHE &
&R #SocialEnterprise #BIFIG R #poverty #AEARE +BREHR (HETRHEESIHES «
HB=ERE tpovertyalleviation fpovertysalutions ¥HongKongCommunity *HongkKong Y&iE
NGO #EF B EI3E #HKBusiness #HKEntrepreneur #socialinnovation #socialinclusion
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) Oxfam Hong Kong 0SS © es

ama - March 25 - gy

AEEHRFRASHSEE [FEERE] - BaATERIEN]
[ B Only 2 Weeks Left - Apply for Oxfam's Grant for Good Cohort 3 - Ends on April T4 ]

PESHERARY—I 0T 2 RS [EaRRE] REiT—RFEPREhTE ! tHEE
EH. SREEETEE EESesiiEHrHAREERRESRE o

s REEREAET - BEEM AL, BESERREY Bl

BRER R TR R
0 RIS
B Mk
B EEENE SRS n R R
0 EEREHEE
B SEEEHTEEEIRN
B SfEitEE
@ FEiTE
BitEsE, EJATHELAETESEE, SREEINFEREEAT !

GIEEATHEAFERENRERME, F2E: hps//grantdgood exfam.arg hk/tc/how-te-
apply/...

& 5E5ETET LEREEE: https.//grantdgood oxfam.org. hlofte/past-events/

L OEERASEE [EEERE] ¢ hwpygrantdgood.oxfam.org. hkte/

EHE [MEEM=]|  (Oufam Grant for Goad)

HirsmdaEaEl, ME MRERE] HAIREEIEEEE, SREEE TS,
LARERBNSTE, 2ACCEESHBEEERAE, HikiEn, EftaHsh. R oxfam
Heong Kong S5 FacebookAnstagram, ENEEEHER.

>

Hong Kong B$88 Facebook/Instagram, HIM S EFHAT.

Are you passionate about fighting poverty and being part of the sodal innovation scere? & Join
Oxdam Grant for Good now to turn your ideas into reality iy !

& 20ur all-reunded suppart: funding opportunities, professional training, and solution-matching
services, Onfam will help you reabize your poverty alleviation projects! 3

v+ Are you booking for 2 quick way 1o understand the application process? - Our easy-to-follow
inlegeaphics can help you understand it at & glance, 53 |

7 Steps to Realize Your Social Innovation Dream of
) Submit an inital application
B Freliminary screening
B Seiected applicants receive training and consultstion
B Submit the fina! project proposal
@ Commmee review proposals subevtted by the Invited applicants
B Anncuncement of results
@ Official project launch

B Apply before 7th April 1o turn your innowative ideas iMo a poverty allaviation sccia project ¢ ol

1}, For mere details on Crdam’s Grant for Good, please visit
htps://grantdgood.oxfam.org.hk/how-10-apply/...

@ Missed the briefing session? Click here to review:

https://grantdgood axfam org hk/past-svents/

& PAPPLY for Oxfamy's Gramt for Geed: httpy//grantdgood.oxfam.org hk/

About [Grant for Good )

Owdfam Hong Kong's Oxfam Grant for Geod is a sacial innovation project training and funding plan
appointed by the Stk fund Through Oidam Hong Kong's paverty alleviation expenence and co-
vearking with differsnt industries, we can provide more resources to support socal innovators to
alleviate poverty.

SHBE ~0xfamHongKong *MREMINE “GrantforGood #G4G 4 BIE R 4SiEFund #RIBIRTE] 4
HREM rSocialEnterprise Y@IFAR tpoverty YIEREE 'WEER +EERNREAZNES v
F=IRWE srpovertyalieviation #povertysolutions #HongKongCommunity #HongKong &
NGO B8R “HKBusiness ¥#HKEntrepreneur #socialinnovation #socialinclusion
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COMMUNITY ENGAGEMENT &
SOCIAL MEDIA GROWTH




Project Name:

Project Period:

Objective:

Strategic Highlights:

STARMUSIC EDUCATION CENTRE
BRAND BUILDING & SOCIAL MEDIA COMMUNITY MANAGEMENT

Brand Repositioning for Student Enroliment Growth

3-month Campaign in 2022

To professionalize the brand image of a local music centre and drive student enroliment through premium content.

The Challenge:

To elevate a local music education center into a premium brand, distinguishing it from competitors by highlighting its professional faculty and student achievements.

Our Solution:

We implemented a "Star Quality" content strategy, using high-end visuals and professional copywriting to showcase student recitals, teacher profiles, and success stories. We

managed the full community lifecycle, from content posting to answering course inquiries.

Key Performance Metrics:

* Brand Elevation: Successfully transitioned the brand image from a "tutorial center" to a "Professional Music Academy" through consistent visual identity.
* Community Growth: Maintained active engagement with parents and students, ensuring high response rate to course inquiries on Facebook/Instagram.

* Event Amplification: Drove awareness and attendance for key events like the "Young Artists Training Program" and "Instructor Recitals" through targeted content.

The Result:

Successfully transitioned the brand image resulting in a direct increase in course inquiries and student intake
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Project Name:

Project Period:

Strategic Highlights:

BRAIN BOX EDUCATION CENTRE
CONTENT MARKETING & PARENT COMMUNITY ENGAGEMENT

Lead Generation & Community Conversion

2022 - 2024

The Challenge:

To maintain top-of-mind awareness among busy parents and drive enrollment for diverse academic courses (English, Portuguese, STEAM) in a competitive education market.

Our Solution:

BizArt acts as the "Digital Voice" of Brain Box. We developed a content calendar focusing on clarity and trust — highlighting exam results (GAPSK/Cambridge), sharing

classroom moments, and promoting seasonal camps (Summer/Easter) with clear calls-to-action.

Key Performance Metrics:

* Conversion Support: Successfully converted social media traffic into course registrations for key intakes (Summer Camp & Exam Prep).
* Trust Building: Established a consistent communication channel for parents, regularly showcasing student passing rates (e.g., 98% pass rates) to build institutional
credibility.

®* Content Volume: Managed a high-frequency content output covering multiple subjects, ensuring all courses received adequate market exposure.

The Result:

Successfully converted social media traffic into paid course registrations for key intakes (Summer Camp & Exam Prep), achieving measurable enroliment targets.
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ICM - MACAO

INTERNATIONAL PARADE 2025

Project Name:

Project Launch
Time:

Project
Summary:

ICM — Macau International Parade

. Creative adaptations of 160 artworks for
ICM’s events including: press conference,
opening  ceremony, outdoor and
newspaper advertising, dinner, parade

event

March 2025

BizArt’s creative team has completed the
creative adaptations of 160 creative artworks
within a month. The event has been

completed successfully on 23 March 2025.
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Unlock Japan: BizArt
Connects Macau
Businesses with
Japanese Expertise
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SJM JAPAN

PARTNERSHIP PROGRAMME

Campaign
Name:

Campaign
Period:

Campaign
Purposes:

Role:

SJM Japan Partnership Programme

20 April 2025 to present

Expand Japan market for SJM, arrange and
organize different local campaigns for SIM
Resorts

Strategic planning, organize meeting and
follow up for different marketing campaigns

in Japan with various partners
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KAGOSHIMA SATSUMASENDAI GOURMET FAIR (HONG KONG)
MEDIA PITCHING & EVENT PR SUPPORT

Project Name: Kagoshima Satsumasendai Gourmet Fair (Hong Kong) Media Pitching & Event PR Support

Project Period: May - June 2025

Role: Hong Kong Media Pitching & PR Execution (Supporting Agency)

Strategic Highlights: The Challenge: Our client (a Japanese marketing agency) required local expertise to ensure high attendance at a VIP media luncheon in Hong Kong. They needed a partner to

secure coverage from relevant food critics, online media, and KOLs who influence the local dining scene.

Our Solution:

BizArt served as the on-ground PR extension for the client:

* Targeted Media Pitching: Identified and invited a curated list of HK lifestyle media and food KOLs to the tasting luncheon.

®* Content Localization: Adapted the client’s original Japanese press materials, transcreating them into compelling Traditional Chinese and English press releases for the HK
market.

®* On-Site & Follow-Up: Managed media RSVPs, ensured attendance on the day, and conducted rigorous follow-ups to secure coverage.

The Result:
* Secured a strong turnout of target media and influencers at the luncheon.

* Delivered a comprehensive coverage report showcasing significant exposure in targeted Hong Kong online and offline media channels.
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From now to June 15, 2025, DORAYA's three locations in
Causeway Bay, Tsim Sha Tsui, and Central will feature
exclusive menus showcasing the finest ingredients from
four vibrant cities in Satsumasendai, Kagoshima
Prefecture. Savor authentic regional delicacies like tender
grilled eel, premium Bluefin tuna sashimi, crispy bamboo
shoot tempura, and succulent Wagyu roast beef, all crafted
with locally sourced ingredients.

This special event offers a great chance to enjoy genuine
Kyushu flavors with dishes that celebrate Kagoshima's
proud food traditions. Don't miss out on this limited-time
event—perfect for food enthusiasts eager to explore
Japanese regional cuisine.

#tastingkitchen #tkmagazine #DORAYA #HongKong
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KAGOSHIMA SATSUMASENDAI GOURMET FAIR (HONG KONG)
MEDIA PITCHING & EVENT PR SUPPORT
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MEDIA PITCHING & EVENT PR SUPPORT

: lllv‘ 5G EJ’

“® 51 o hkigfoodie - O Follow NI o TGN . PEORRY . . lie - : : . & 15 Original audio

-/ hkigfoodi B s 7 o - o Hkiofood 8 e = hii = hkiofoodi
@\ hkigfoodie Follow Y — 48\ hkigfoodie hkigfoodieg g 3 ! = 7 - hkigfoodie

{ J3 *-.Original audio %S \" 4 hkigfoodie - Orig

vaprsurEsaRaAEEEE . NN O e RS AREARRES . R o ap O BB ERE AR EARE . : B

o A ¥ T
’ At ’arémbhan(?m qc)jnmented @ arorchanc it

/{Ll

© “ A "
fi* aronchan624 commented amented / -
» f aronchan624 commented 5 s

4
¢ 7




KAGOSHIMA SATSUMASENDAI GOURMET FAIR (HONG KONG)
MEDIA PITCHING & EVENT PR SUPPORT
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Project Name:

Project Period:

Role:

Strategic Highlights:

BOUNCE THE CITY MACAO
MACAU MARKET MEDIA RELATIONS

Bounce the City Macao — Macau Market Launch & Media Relations

Summer 2024

Macau Media Relations Partner (For HK PR Agency)

The Challenge:

The lead PR agency (based in Hong Kong) needed a local partner with deep roots in the Macau media landscape to ensure the "Media Tour" launch event was well-attended

by local Macau press, overcoming geographical and network barriers.

Our Solution:

BizArt acted as the local media bridge for the HK agency:
* Invitation Management: Leveraged our local database to distribute invitations to key Macau news outlets, lifestyle magazines, and digital platforms.
®* Maedia Tour Coordination: Managed the RSVP process and on-site media reception to ensure a smooth experience for attending journalists during the Media Tour.

®* Coverage Tracking: Monitored local media sentiment and compiled post-event coverage data.

The Result:

*  Maximum Visibility: Successfully secured attendance from top-tier Macau media outlets.

®* Widespread Coverage: Facilitated broad local reporting across print and digital platforms, generating immediate buzz for the opening.



BOUNCE THE CITY MACAO
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_ MAIOR INSUFLAVEL DA
ASIA INCLUI FESTA DE ESPUMA

Um parque insuflivel em recinto coberto, considerado o
maior do continente asidtico, estreou-se no Cotal Expo do
Venetian e pode ser visitado até 18 de Setembro, O recinto
de quase 14.000 metros quadrados apresenta cinco atrac-
¢oes e inclui uma festa de espuma com actuacdo de um D,
Entre os programas oferecidos, conta-se o “The Giant”, pista
de 50 obstaculos com 274 metros de comprimento que
termina num escorrega gigante de seis pistas em forma de
sapatilha. Para além dessa diversdo ha o "AirSPACE Pink
Allen” e o “City Xscape”, "que transportam os visitantes
para aventuras cdsmicas infundidas de extraterrestres”, e
ainda "o mundo das profundezas do mar no borbulhante
OctoBlast”, segundo uma nota divulgada pela organizagio.
0 "Bounce City Macao" oferece também o "Sport Slalom”,
com bolas de todos os tamanhos, O parque estd aberto
diariamente entre as 10h00 e as 18h30, e tem cinco sessbes
didrias de 90 minutos. Os bilhetes podem ser adquiridos
através da Incutix. Os pregos, individuais ou pacotes fami-
liares, variam entre 168, 399, 288 e 588 patacas.
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AUDIO PRODUCTION & STAGE
TECHNICAL CAPABILITIES
SHOWCASE

(OUR TEAM’S PORTFOLIO)



SOME OF THE SHOWS THAT OUR AUDIO PRODUCTION & TECHNICAL PROJECT CONSULTANT HAS PLANNED AND IMPLEMENTED:

STUDIO CITY 10™ ANNIVERSARY FIREWORKS SHOWCASE TRAVIS SCOTT — CIRCUS MAXIMUS TOUR 2025 (MACAO)

WORLD AUDIO VISUAL & L) o) WORLD AUDIO VISUAL &

ENTERTAINMENT SUMMIT < TS ENTERTAINMENT SUMMIT
c . o \

URBAN f i 886

hush!><Sports '—v=x-
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HUSH MUSIC FESTIVAL 2025 STUDIO CITY HEAT WAVE / WAVE FEST 2024-2025
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DESIGN & PRODUCTION
CAPABILITIES SHOWCASE
(OUR TEAM’S PORTFOLIO)



MACAU INTERNATIONAL AIRPORT
EASTER INSTALLATION

Event Name:

Event Period:

Event Venue:

Role:

& EVENT

Easter Installation & Event at Macau

International Airport
April 2025
Macau International Airport

Our Event & Production Manager &
Creative Director worked together from
booth design concept to production and to
event management and operation for this
event. Meanwhile, production was
managed by our production factory in

Zhuhai.



MGTO 2024 INTERNATIONAL CITIES
OF GASTRONOMY FEST,
MACAO

Event Name: 2024 International Cities of Gastronomy Fest, Macao

Event Period: 14-23/6, 2024

Event Venue:

Macau Fisherman's Wharf

Event Purposes: - MGTO hosted this event with the theme of
“International Cities of Gastronomy Fest, Macao”,
promoting Macao’s status as a UNESCO Creative City
of Gastronomy.

> ! - The event is also part of the celebrations marking

— )
b i”a n d O p @ n the 25th anniversary of the establishment of the

Macao Special Administrative Region.

- A fest feature is the International Gastronomy
Promenade, with around 100 food stalls offering
delicacies from China’s six UNESCO Creative Cities of
Gastronomy: Chengdu, Shunde, Yangzhou, Huai'an,
Chaozhou, and Macao.

- Other Asian members of UNESCO’s network of
creative cities in the field of gastronomy — namely
Phuket in Thailand, Kuching in Malaysia, and lloilo in
the Philippines — will also be bringing their signature
dishes to the International Gastronomy Promenade.

- The event also features a game area, a waterside bar,
and entertainment performances. Other highlights
of the International Cities of Gastronomy Fest
include the City of Gastronomy Showcase and the
International Gastronomy Forum in Macao.

Role: Event operations and on-site management



MGTO
2ND CRUNCH & MUNCH FAIR
IN MACAU - FIESTA FOR FIVE

7 i 5
NI VAR IS IUTN B hile o 4 SIS 2nd Crunch and Munch Fair in Macau - Fiesta for
' \
Five
‘}z;\ll-zzazk : | ﬁt"-. Fitsa 3 ‘5;,;1; ': ‘ . s Event PeriOd: 19_29/10’ 2023
5 i 1 o 0 vt L
o
. O 0 SR TR e Event Venue: Le Jarden

Event Purposes: - The event showcases signature dishes from
P W - - . Y the five UNESCO Creative Cities of
¥ | . - Gastronomy in China, namely Chengdu,

Shunde, Yangzhou, Huai'an, and Macao.

- It also uniquely blends culinary traditions and
musical influences from Portuguese-speaking
countries this year.

- The event Features an array of interactive

games, performances, and a craft beer zone,

Role: Event operations and on-site management



WYNN
THE 2NP MACAU-QINGDAO BEER
& CULTURAL FESTIVAL

BIRER BHTFE o g EE';II&}EQE@& Event Name: The 2nd Macau-Qingdao Beer & Cultural Festival

LEMON BURST

o e e = Event Period: 9-31/12, 2022
Okt of the Blue

REBARER

Event Venue: Wynn Palace Lawn

Event Purposes: |, order to promote “tourism +” advocated by

Macao SAR Government, Wynn organized this
festival, and co-hosted and implemented by the
Macau Leisure Tourism Services Innovation

Association with Tsingtao Brewery Company

Limited, Qingdao Huangdao Development
(Group) Company Limited and Macau Beer
Company Limited as the co-organizers, to
enhance Macau’s image as “One Center, One

Platform”.

Role: Creative design of the key visual and poster
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CANTONESE OPERA DAY

Event Name: Cantonese Opera Day

Event Period: 25/11/2023

Event Venue: Wynn Palace Lawn

‘ : . S Event Purpose: To promote cantonese opera in Macau with a small

exhibition showing the history and also the special of

| [ . . .

‘, B /'! Cantonese Opera. To make it fun and attractive to raise
l AJ,,UI-__Q‘_‘_‘ 1L
: awareness for Cantonese Opera in Macau.
Role: Event venue decoration design, creative and production,
l N ko 7S content management, installation, event management and
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OTHER EXHIBITIONS & PRODUCTIONS




OTHER EXHIBITIONS & PRODUCTIONS
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OTHER EXHIBITIONS & PRODUCTIONS
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OTHER EXHIBITIONS & PRODUCTIONS
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STRATEGIC PRODUCTION INFRASTRUCTURE

Precision Manufacturing Hubs in Zhuhai, Guangzhou & Shanghai

e Capacity: Over 10,000 sgm of production space ensuring rapid turnaround for large-scale events.
e Capabilities: Specialized workshops for Woodwork, Metal, Acrylic, and Paint.

* (Quality Control: Centralized management ensuring consistency across all materials.

L




SUSTAINABILITY & GLOBAL COMPLIANCE

« Commitment to eco-friendly Qs ;mgz:;gﬁ;
materials (biodegradable, water- Company Certificate o ) -
based paints). | vt e | | |G|
g | || By a
* Meeting international —— rm—]
environmental protection
standards. | g Dkt % _% ..:m% )
h/ RN, : :, ‘.‘“ “ \:g
NEER

Company qualifications

BNRESZW
kB EAND

Certified Compliance: ISO 9001, Environmental
Management Systems, and Occupational Health Safety




GLOBAL PRODUCTION
CAPABILITIES SHOWCASE
(PARTNER PORTFOLIO)



DESIGN & PRODUCTION
SHOWCASE IN CHINA




DESIGN & PRODUCTION SHOWCASE
IN CHINA - JO MALONE LONDON

The Production Challenge: To bring the delicate, artistic British garden concept to life in an
outdoor setting while maintaining the luxury finish of the Jo Malone brand.

Our Production Solution: Utilized high-grade materials and precision carpentry to replicate the
intricate "Gingerbread" and floral designs.

The Outcome: A visually stunning, "Instagrammable" installation that perfectly matched the
client's global creative guidelines.

Safety & Quality Assurance: Beyond fabrication, our partner managed the on-site logistics and
installation within a high-traffic public area, ensuring the structure met all municipal safety
standards while maintaining the delicate aesthetic of the brand.



Jo Malone London in Shanghai

Event Name: Pop up Decoration

Event Period: /19 5 10/11/2024

PventVenue: s IS E B A

Event Purposes: The installation was presented through
the avant-garde floral shapes and classic
gift boxes. A unique British garden is
created, where fragrance and art are
introduced to the target audiences

Design & production were managed by our

strategic production partner in Shanghai




Jo Malone London in Shanghai

Event Name:

Event Period:

Event Venue:

Event Purposes:

Role:

"HEME ) ERIRERT]

5/9 to 8/9/2024

EESTHE

The event did not only present fragrance
displays, but also it had multiple
interactive experience areas, such as the
"ginger beer booth", "exotic
passionflower booth", "emerald thyme
booth" and "musk memory booth". In
addition, customers could enjoy
fragrance experience gifts and life
blockbuster experiences, as well as the
opportunity to receive limited antique
packaging bags after on-site consumption
is reached.

Design & production were managed by
our strategic production partner in

Shanghai



Jo Malone London in Shanghai

Event Name: TES \WIEAETL | SEF)

Event Period: 6/12/2024 to 1/1/2025

Event Venue: bR

Event Purposes: A carousel device was set up during the
event. Riding the carousel allows
customers to experience scheduled
snowfall, creating a romantic winter
atmosphere. Jo Malone brand
ambassador conducted the workshop at
the venue. In addition, customers can
receive experience coupons online
through Jo Malone membership, they
could go to Shanghai Xintiandi to redeem
the check-in map, and collect 4 stamps to
redeem the Jo Malone Christmas
Mysterious Fragrance Blind Box.

Role: Design & production were managed by our

our strategic production partner in

JO MALONE 4 Shanghai

LONDPRON




IT (2024) — Pop Up Decoration ECCO (China) 2024 — Pop Up Stores
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DESIGN & PRODUCTION
SHOWCASE IN USA




DESIGN & PRODUCTION SHOWCASE
IN USA - CES EXHIBITION

The Challenge: To deliver high-spec exhibition booths for Chinese tech brands entering the US
market, adhering to strict US convention regulations.

Our Production Solution: Modular fabrication and strict quality control in China, followed by
seamless shipping and on-site assembly in Las Vegas.

The Result: Delivered premium booth finishes that stood out on the global stage, proving our
ability to support clients in Western markets.

Logistics & Compliance: Managed the end-to-end supply chain, including shipping materials
from China to Las Vegas. Crucially, our partner ensured all booth structures met the rigorous fire
safety codes and union labor regulations required by US convention centers.



Other Booth Design References at CES Exhibition
in USA
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Other Booth Design References at CES Exhibition
in USA




Other Booth Design References at CES Exhibition
in USA




Other Booth Design References at CES Exhibition
in USA
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DESIGN & PRODUCTION
SHOWCASE IN MALAYSIA,
THAILAND & KOREA



Event Name:
Event Period:

Strategic Highlights:

Role:

DESIGN & PRODUCTION SHOWCASE
IN MALAYSIA, THAILAND & KOREA

Alipay Tourist Partnership Event with Tourism Board in Malaysia, Thailand & Korea

2024

The Challenge:

To fabricate complex, high-traffic pop-up installations (football cages, photo ops) and deploy them simultaneously
across multiple Asian countries.

Our Solution:

Our partner network utilized centralized manufacturing for consistency, followed by precise logistics coordination
for installation in top-tier malls.

The Result:

High-durability structures that withstood heavy public interaction, maintaining premium brand visibility throughout
the Euro Cup campaign.

Cross-Border Logistics & Compliance:

Our partner network managed the entire lifecycle—from precision manufacturing in China to international shipping.
They leveraged local networks to ensure seamless installation that strictly adhered to the safety laws and venue
regulations of each specific country.

Design & production were managed by our strategic production partner in Shanghai



Alipay Event in Malaysia
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Alipay Event in Bangkok




Alipay Event in Seoul, Korea

1 . Belprum & Nethierlands

% | Alipay -+ | euro2024

Fee AL IR TT MTL 6 JTAHEN 2T

Time:2




FOUNDER’S PREVIOUS
EXPERIENCES

Selected Career Highlights of Anita Fu (Prior to founding BizArt)



SANDS RESORTS MACAO
THE LEGEND AWARD

EventName:  rhe |egends Awards Presented by Sands Resorts

Macao

Event Period:  Apjyal Gala Dinner running from 2009 to 2018

EventVenue: ¢35 Resorts Macao’s Ballrooms

Event

Up to 200 travel trade partners were invited across
Attendees:

Asia including travel agents, airlines and media

s e =ty ﬁE ﬁﬁ < s R U Create an event for hotel leisure sales to network
1552 i& ! = Purposes:

with guests

Event

An annual award gala dinner that was organised
Summary:

annually between 2009 to 2018. The video shown

on the right hand side was organised by Anita Fu,

the founder of BizArt and her team at Sands.

It was conducted successfully from event ideas,
planning, RSVP, entertainment and visual
arrangement to event implementation and

execution.



THE PARISIAN MACAO
ASIA LAUNCH ROADSHOW
— GALA DINNER

Event Name: The Parisian Macao Opening Launch - Global Roadshow

Event Period: 2015-2016

Event Locations: China, Hong Kong China, Taiwan China, India, Japan, Korea

Event Attendees:  5.,nd up to 100 travel trade partners, airlines, MICE

corporate clients, media were invited for the launch of the

Parisian Macao

Event Purposes: Create an event for hotel and MICE sales to network with

guests

EventSummary:  a series of roadshow (The Parisian-themed gala dinner)

was organised between 2015 to 2016. The roadshow was

organised by Anita Fu and her team at Sands

It was conducted successfully from event ideas, planning,
RSVP, entertainment and visual arrangement to event

implementation and execution.



SANDS RESORTS - ASIA ROADSHOWS
SEARCH FOR A STAR GALA DINNER

SeAsCH POR A Event Name:

( Sands Resorts Macao Search for a Star Gala Dinner
Sm
TE: % - Global Roadshow

Event Period: 2017

Event Locations: China, Hong Kong China, Taiwan China, India, Japan, Korea

Event Attendees: Around up to 100 travel trade partners, airlines, MICE

corporate clients, media were invited for a destination and

product update of Sands Resorts Macao

Event Purposes: Create an event for hotel and MICE sales to network with

guests

Event Summary: A series of roadshow (Search for a Star Gala Dinner) was

organised in 2017. The roadshow was organised by Anita Fu,

the founder of BizArt.

It was conducted successfully from event ideas, planning,
RSVP, entertainment and visual arrangement to event

implementation and execution.




SANDS RESORTS MACAO
GLOBAL MICE MEGA FAM 2017 & 2018

Event Name: 5,45 Resorts Macao Global MICE Mega Fam 2017 and 2018 - Ultimate Download

Event Period: 2017 and 2018

Event. Sands Resorts Macao and the Resorts-owned 7 hotels
Location:
Z\'::ntd Around up to 150 MICE corporate clients, meeting planners, travel agents and media were invited to attend a 4 days 3 nights Mega Fam from around the world.
endees:
Destination from: China, Hong Kong China, Taiwan China, Japan, Korea, SEA, Europe, America, Australia and Middle East, etc.

Ilivent To showcase a themed-mega fam trip to clients and media that Macao & Sands Resorts Macao is an ideal meetings, exhibition and incentives destination

urposes:
Event Running continuously in two consecutive years (2017 & 2018), a global MICE Mega Fam (4 days 3 nights) with an event theme of ‘Ultimate Download’ - alluding that the clients visiting

ummary:

our destination in this fam trip will download fruitful information from Sands Resorts Macao.

A series of events were organised to showcase Macao and Sands Resorts Macao as Asia’s ideal meetings, incentives and exhibition destination. Rundown includes:

explore the journey in Macau’s heritage

opening cocktail at The Parisian Macao

- gala dinner x 3 in different hotels: Four Seasons Hotel Macao, St. Regis Macao and The Venetian Macao

- Conference with round table session at Conrad Macao

- Exhibition with booths at Conrad Macao

- Ultimate Chef (master chef’s idea) at Parisian Macao’s ballroom
These two events were organised by Anita Fu, the founder of BizArt and her team at Sands. It was conducted successfully from event ideas, planning, RSVP, entertainment and visual
arrangement to event implementation and execution.

Please refer to the two videos in this document for more information.



SANDS RESORTS MACAO
GLOBAL MICE MEGA FAM 2017 & 2018

Video Reference (2017) Video Reference (2018)



https://youtu.be/9vv_bTHqAgw
https://youtu.be/9vv_bTHqAgw
https://youtu.be/BU3RjRyUobk
https://youtu.be/BU3RjRyUobk
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Principal Key Contact :

Account Director / Managing Director of BizArt International Limited
Macau: +853 6618 1100

Hong Kong: +852 6651 7436

China: +86 172 0721 1001

anita.fu@bizartltd.com

Company Info:

info@bizartltd.com
Macau office: +853 2826 5645, Avenida da Praia Grande, n.os 762 Edificio China Plaza, 18 Andar F, Macau
Hong Kong office: +852 6651 7436, Unit 713, Block C, Bell House, 525-543, Nathan Road, Kowloon, Hong Kong

China office: +86 172 0721 1001, i 1 Ff ZE S K18 8685 T B AR SS R0 32 S AR I 55 AR &5 H 0r 1145 -2580

THANK YOU
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